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Abstract 
People are ever busier, and increasingly want useful information in easily digested bite size pieces, 
delivered to them as efficiently as possible. The use of mobile devices combined with current and 
future information access and retrieval technologies can rejuvenate the publishers’ existing offerings 
as well as suggesting new ones. However, publishers cannot simply cut and paste content to fit the 
display constraints of a small device, and the opportunities of the mobile environment extend beyond 
the use of location.  
Individuals use mobiles in many aspects of their lives including work and leisure, and publishers 
need to be aware of the different orientations of users depending on their context of use. Mobile 
search has a distinctive nature which is different from traditional desktop-based searching. The 
success of digital publishing in the mobile environment will depend not only on the design and 
presentation of the underlying content, but also on nature and effectiveness of the mobile search 
facilities. Furthermore, in this more dynamic environment, there are many more circumstances of 
use and shifts in context, driven by links to the physical world and triggers within it. 
Information is a key part of our lives. However, the amount of available digital information continues 
to grow at a tremendous rate along with increasingly diverse forms of media and communication 
channels. To mitigate the effects of information overload, we need to create paths through the 
information space for users to navigate and manage their needs. The key enabler for this is to use 
context information. Context information provides an important basis for identifying and 
understanding people’s information needs. A key challenge is making more information accessible 
whilst also ensuring it is relevant and useful for users’ information needs.  
Context includes aspects of the situation, such as location, but can also include the user’s task, their 
environment, the device that they are using for accessing information, their personal interests, and 
their social interactions. Additional reasons for the importance of context include: timely delivery, 
better matching of user expectations and experience, and better potential for linking with 
advertising. This was evident in early work on personalization of web search and is increasingly clear 
for the mobile information environment.  
User studies are essential for designing and evaluating new products and methodologies that meet 
the needs of real users. It is important to test developed applications in naturalistic contexts and not 
to make only theoretical assumptions about users’ needs and activities. This presentation will argue 
that user studies should be conducted in a realistic way and will provide example applications from 
travel and tourism. 
The future of electronic media depends on refining our understanding of what constitutes the step-
change in mobile usage and developing innovative applications to satisfy emerging needs. 
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