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Electronic publishing is evolving to overlap with the world of on-line multimedia services. 
While there are many issues still to resolve, including copyright protection and content 
presentation, it is generally accepted that the Internet, and specifically the World Wide Web, 
provides a glimpse at a possible future electronic publishing industry. 

The Internet itself has witnessed incredibly rapid growth in the last five years, thanks to the 
popularity and ubiquity of user-friendly Web clients like Netscape's Navigator and 
Microsoft's Internet Explorer. Many organisations now consider a presence on the World 
Wide Web to be vital to their commercial interests. However, due to the absence of a suitable 
remuneration mechanism, most Internet publishing is funded indirectly by advertisements that 
adjoin popular articles and sites, or through public subsidy of universities and research 
institutions. With the exception of some fixed-fee subscription based services with dynamic 
content, e.g. newspapers, very little content, or information, pays for itself at the moment. 

Part of the reluctance of conventional publishers to embrace the World Wide Web is also due 
to the lack of a copy control mechanism; currently the Web encourages information and 
content replication, with caches and mirror sites becoming part of the everyday user's 
common lexicon. Together with the Web's architectural difficulties, the reluctance to publish 
using this new medium must be in part due to the Internet ethos - a throwback to the early 
days of the Internet, which has as a basic tenet that information should be free. This ethos still 
pervades the Web and its influence is present in the assumption, by many, that content made 
available on the Web is by its very existence public-domain and copyable [lnet97]. This 
assumption is left unchallenged because of the lack of viable content protection mechanisms; 
although some document protection devices are available they have failed to pervade the 
common clients to provide the ubiquity needed to support information commerce [Digibox]. 

This paper outlines a new paradigm for content provision by information service providers -
one that backs away from physical marketplace models of commerce. Instead, it takes 
advantage of one of the unique qualities of on-line services: the information generated as a 
by-product of information usage. Also examined in this paper are the issues which are 
relevant to devising flexible usage and charging schemes to support information publishing 
on the Internet. 

The information service providers mentioned will be among the publishers of the next 
generation. This is currently highlighted by traditional publishers battling to embrace the 
Web, even if they are not too sure how best to use it; most at present only support, or give 
information about, titles they sell through other media, e.g. paper and CD-ROMs. 
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